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Disclaimer

Thisdocument has been issued by Scout24 AG (the b / T ¢ K Rrid Sogether with its direct and indirect subsidiaries,the "Group")and does not constitute or form part of and
should not be construed as any offer or invitation to sell or issue,or any solicitation of any offer to purchase or subscribe for, any securities of the Company, nor shallany part of
it nor the fact of its distribution form part of or be relied on in connection with any contract or investment decision, nor does it constitute a recommendation regarding the
securities of the Company or any present or future member of the Group.

Allinformation contained herein has been carefully prepared. However,no reliance may be placed for any purposes whatsoever on the information contained in this document
or on its completeness. No representation or warranty, express or implied, is given by or on behalf of the Company or any of its directors, officers or employees or any other
person as to the accuracy or completeness of the information or opinions contained in this document and no liability whatsoever is accepted by the Company or any of its
directors, officers or employees nor any other person for any loss howsoever arising, directly or indirectly, from any use of such information or opinions or otherwise arising in
connection therewith.

The information contained in this presentation is subject to amendment, revision and updating . Certain statements, beliefs and opinions in this document are forward-looking,
which reflect the / T § K R l@rSag &ippropriate, senior § R H R A + ¢ curket deXpectations and projections about future events. By their nature, forward-looking statements
involve a number of risks,uncertainties and assumptionsthat could cause actual results or events to differ materially from those expressed or implied by the forward-looking
statements. These risks, uncertainties and assumptions could adversely affect the outcome and financial effects of the plans and events described herein. Statements
contained in this document regarding past trends or activities should not be taken as a representation that such trends or activities will continue in the future. The Company
does not undertake any obligation to update or revise any information contained in this presentation (including forward-looking statements), whether as a result of new
information, future events or otherwise. You should not place undue reliance on forward-looking statements, which speak only as of the date of this document.

Thisdocument is not an offer of securities for sale in the United States of America. Securities may not be offered or sold in the United States of America absent registration or
an exemption from registration under the U.S. Securities Act of 1933 asamended. Neither this document nor any copy of it may be taken or transmitted into the United States of
America, its territories or possessionsor distributed, directly or indirectly, in the United Statesof America,its territories or possessionsor to any USperson.

By attending, reviewing or consulting the presentation to which this document relates or by accepting this document you will be taken to have represented, warranted and
undertaken that you have read and agree to comply with the contents of this notice.

Nothing in this document constitutes tax advice. Personsshould seek tax advice from their own consultants or advisorswhen making investment decisions.

Quarterly figures are unaudited. Allnumbers regarding the 2019segment structure are unaudited and preliminary only, if not otherwise stated.
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ImmoScout24 is more relevant than ever and well positioned
to capitalize on market dynamics and to increase monetization and TAM

ImmoScout24 is #1 in Germany with an
increasing listings market share

2 :

Home 800k“ ! 430k | 1.9x
Deep repository of consumer, listing and Owners Addressable Property More.listings il
transactional data over 20 years audience: ;. listings | next competitor

Track record of sector leading innovation
and bringing new products to market

Further expanding ARPA through value
based sales performance

Trusted player in the ecosystem with leading 1.8x | 79%

consumer awareness and significant brand Consumers | MoreUMVthan | Unaided brand

; next competitor '
equ |ty p ! awarenesrs_

Notes:

1. As of Q3 2019, unless otherwise stated

2. Defined as email addresses with marketing optn

3. Including residential contractual partners and business partners
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