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new "WOHNEN WEITER DENKEN" nations represented at Scout24
debate platform

feedback interviews with
users in the User Lab

6%

of employees on
parental leave are men
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Foreword

TOBIAS HARTMANN
CEO of Scout24 AG

Dear Readers,

'Make it happen' is more than just a headline:

'Make it happen' represents our attitude. We make
complex decisions simple - for you, for our business
partners, for our investors, for our users and for
our teams. When it comes to sustainability,

'Make it happen' represents the next level of our
commitment.

We are keenly aware of our corporate and social responsibility. After all, success to us is
more than just raising our business results. It also entails continually improving our non-
financial performance indicators. This is why we have evolved our sustainability manage-
ment. We pursue an integrated sustainability approach that marries social, ecological
and economic aspects.

In 2020, we are making our impact on the environment and climate a core issue. This
year, we intend to systematically determine Scout24's overall ecological footprint and to
implement targeted measures geared towards reducing our greenhouse gas emissions.
We made solid progress in this area in 2019, for instance, by reducing our emissions due
to business trips by roughly 8%. Our new Berlin office building, which ImmoScout24 will
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Foreword

SCOUT24

move into in autumn 2020, meets the highest sustainability standards and will play a role
in further reducing our consumption of resources. But these are just the first steps on
our journey. In future, we want to better integrate sustainable offerings and solutions
into our digital marketplaces.

In 2019, we also further developed our sustainability activities relating to products. With
ImmoScout24, we are Germany's market leader in real estate searches, and this puts us
at the very heart of the discussion concerning affordable housing. Each and every day,
our team works on developing solutions that promote a functioning and fair housing
market. In December 2019, we launched the freely accessible 'Rethinking how we live'
debate platform: ‘WOHNEN WEITER DENKEN'. It is intended for everyone who wants to find

out more and who wants to voice an opinion. We want to participate in transparent and
fair discussions on the controversial issue of how to resolve the housing shortage in large
cities. Among the matters we are looking at are laws and planned regulation as weil as
new digital solutions for the tense housing market. In the brief period since launching
the platform and accompanying campaign, we have already reached more than 31 mil-
lion contacts (as of January 2020). Within a few weeks, an active debate had developed
on our social media channels.

In addition, we are continuing our commitment to social responsibility and to local
initiatives. In 2019, more than 600 employees voluntarily supported social organisations
during our Social Day. This commitment has been an important part of our corporate
culture for years and is highly valued by everyone involved. The Berlin Social Academy
2019 once again gave our employees an opportunity to team up with other companies
in Berlin to offer pro bono training courses for social organisations for a week. Since the
Berlin Social Academy was launched in 2013, 1,900 participants have taken advantage of
the courses on offer. This makes us particularly proud that Scout24 initiated the Berlin
Social Academy seven years ago.

As you can see, 'Make it happen'is not just a headline. We put our plans into practice and
work on comprehensive, sustainable solutions - for our company, for our stakeholders
and for the community in which we live. We make it happen.

I hope you enjoy reading our 2019 sustainability report, and | look forward to a rewarding

exchange of views.

Yours sincerely,

Vo b e e

Tobias Hartmann
CEO of Scout24 AG
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About Scout24 — our company profile 2019

About Scout24 - our company profile
2019

With its leading digital marketplaces ImmobilienScout24 in Germany and Austria and AutoScout24 across
Europe, Scout24 creates connected property and mobility services. More than 1,500 employees empower
users to find their new home or their new car quickly and easily.

Both marketplaces have developed considerably over the past 21 years on the market and evolved into
market networks. What they offer today by far exceeds the original classifieds portals: additional services
such as the intermediation of financing, a digital application folder for flat hunting, the relocation service as
well as the option to buy a car online and the car subscription are examples of how both platforms make
complex decisions easier for their users and partners. This is our goal for the products offered by
ImmobilienScout24 and AutoScout24.

Scout24 AG with its registered office in Munich, Germany, is a public stock corporation listed on the
MDAX stock exchange segment. For further information, please visit www.scouT24.coM, our Corporate Blog
and Tech Blog.

In December 2019, the listed company Scout24 AG concluded an agreement with subsidiaries of Hellman
& Friedman LLC on the sale of 100% of the shares in AutoScout24, FinanceScout24 and Finanzcheck.de. The
transaction is expected to be completed in the first half of 2020. This sustainability report refers to the entire
Scout24 Group as of 31 December 2019.
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GRI report with integrated consolidated non-financial report

GRI report with integrated
consolidated non-financial report

Sustainability is an important part of our corporate culture, and our sustainability report is an integral
element of our communication with our stakeholders about our social, societal and environmental
responsibility.

Every two years we publish a complete online report in German and English, which is updated in
alternate years. The next update will be issued in 2021. All reports and updates are available online under
BERICHT.SCOUT24.COM and SCOUT24.COM.

The GRI report complies with the GRI Standards (2018) issued by the Global Reporting Initiative. This
report has been prepared in accordance with the GRI Standards: Core option. Accordingly, the separate
consolidated non-financial report is based on the GRI Standards: Core option. The reporting period is the
2019 financial year, i.e. from 1 January to 31 December 2019.

The material sustainability topics, and thus the relevant report content, were identified in a quantitative
materiality analysis with the involvement of all stakeholder groups > ALSO SEE ‘MATERIALITY ANALYSIS’, PAGE 11.
The GRI content index provides an overview of the GRI topics with the respective page numbers > ALSO SEE
‘GRI CONTENT INDEX’, PAGE 53. In selected instances, the GRI disclosure numbers are integrated directly in the
relevant sections.

The separate consolidated non-financial report prepared by the Scout24 Group, which is controlled by
Scout24 AG, as required by law in accordance with Articles 315b and 315c¢ in conjunction with Articles 289b
to 289e of the German Commercial Code (HGB, Handelsgesetzbuch) is integrated into this GRI report. It

comprises the subsidiaries included in the consolidated financial statements by way of full consolidation
> ALSO SEE ANNUAL REPORT 2019, SECTION ‘SCOPE OF CONSOLIDATION’ IN THE NOTES TO THE CONSOLIDATED

FINANCIAL STATEMENTS. If disclosures relate only to individual parts of the organisation, this is indicated.
The segments AutoScout24, ImmobilienScout24 and Scout24 Consumer Services are abbreviated in such
references as AS24, 1S24 and CS.

The material non-financial content within the meaning of Article 289c of the German Commercial Code
(HGB) included in the separate consolidated non-financial report has been externally audited by KPMG AG
Wirtschaftsprifungsgesellschaft, is indicated by v and is also highlighted in grey. Additional links and
references within the externally audited content were not part of the limited assurance engagement.
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Management

At Scout24, we are committed to sustainable management of
the company. Integrity and transparency are the foundations
of our sustainability activities. We carried out an extensive
materiality analysis in 2019 so that we can focus on the right
topics. The outcome: 18 topics that will shape our sustainability
programme for 2020.



Management Our understanding of sustainability

Our understanding of sustainability

Sustainability is an important part of our corporate culture, and it involves innovation, responsibility and
integrity. For us, there is no discussion that success must be measured not only by how we perform but also
by how we live up to our values. It is our aim to consider societal and social conditions as well as the environ-
ment in all our business operations.

Our mission statement for our daily business

The cODE OF coNDUCT, which is binding for all employees of the Scout24 Group, sets out our values and
creates a framework for action. In addition to our four core values > ALSO SEE ‘SCOUT24 AS A FAIR AND
ATTRACTIVE EMPLOYER’, PAGE 28, the following holds true for us:

We want to reach our goals — and we want to do so by acting appropriately, responsibly, sustainably
and in an exemplary manner.

We lead by example - every single one of us must be aware our responsibility for the conduct and
motivation of all colleagues.

We respect the individual — mutual respect is the basis for our teamwork at Scout24.
We are committed - to our employees, customers, users, business partners, society and the environment.
We are open and honest in our communication — open communication creates a climate of mutual trust.

We act with integrity — integrity means for us the unconditional duty to act responsibly, to recognise and
comply with applicable laws and regulations as well as to avoid any conflicts of interest.

We take a zero-tolerance stance — on any form of discrimination, fraud, bribery, corruption or any other
breach of law.

We treat data absolutely confidentially, and we communicate in a professional manner.

In 2019, we took this one step further and developed a company-wide DNA Guide for Scouts that is
based on the Code of Conduct and sets out in greater detail recommendations on how to interact with
each other. We plan on issuing it in early 2020.
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Management The CEO’s responsibility for CSR

The CEOQO’s responsibility for CSR

In 2019, we anchored sustainability more firmly within our organisational structure by allocating responsi-
bility directly to the CEO of the Scout24 Group. The Corporate Communications and CSR department, which
reports directly to the CEO, includes a dedicated CSR Management team that is responsible for all opera-
tional and strategic measures and initiatives. Their task is to further integrate the complex topic of sustain-
ability within our organisation. The CSR Management team reports regularly to the CEO and is also in con-
tact with the relevant specialist departments, such as Human Resources, Marketing, Products, IT or Legal,
about strategic and operational decisions.

With respect to HR topics, the CSR Management team is supported by a Cares team in Berlin and in
Munich. The team comprises staff from different specialist departments who help to put sustainability acti-
vities and measures into practice within our organisation. Traditionally, they help to organise, for example,
annual clothing donations, Christmas wish tree charity projects for social institutions or Scout24’s Social Days
and make up the jury for the social impact category of our now well-established HackWeek > ALSO SEE
‘SOCIETY’, PAGE 41,

Outlook for 2020

We have set ourselves the task of developing a sustainability programme with non-financial indicators
as targets and anchoring, for the first time, specific sustainability objectives and key results (OKRs) in our cor-
porate objectives. The focus will be placed on increasing the share of women executives from the director
level upwards and reducing Scout24’s ecological footprint, among other measures.

Our materiality analysis in 2019 has laid the corresponding foundation. It was very important to us to
understand the expectations of our stakeholders — customers, consumers, staff, investors, social stake-
holders and business partners — and to obtain their assessment of how relevant individual topics are so that
we could jointly identify the content focus for Scout24 as a digital company > ALSO SEE ‘MATERIALITY
ANALYSIS’, PAGE 11.
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Management Materiality analysis

Materiality analysis

In 2019, we performed a materiality analysis, in which we asked 1 for the first time T both internal and
external stakeholders to share their assessments with us in an online survey. Through this systematic ap-
proach, we identified the topics that are relevant for compliance with the legal requirements of the
German CSR Directive Implementation Act (CSR-RUG, CSR-Richtlinie-Umsetzungsgesetz) as well as the
Global Reporting Initiative Standards (GRI Standards). This also allowed us to identify the topics to focus
on in future - in terms of management (e.g. in developing a sustainability strategy) and in terms of reporting.
In line with our reporting cycle, we plan to revalidate these topics every two years.

Our two-step approach

What we refer to as potentially material topics for Scout24 formed the basis for our survey. These had
been identified in an internal process that evaluated some 135 topics of current relevance for Scout24,
relevant industry standards and frameworks as well as a peer group, scaling these down to a total of 21
aspects covering the fields of management, business, team, the environment and society. In establishing
a new catalogue of topics, some material topics from 2018 were reworded and broken down with a higher
level of granularity. With these changes, Scout24 wants to take account of current developments in its
sustainability reporting.

We have used the following three dimensions for assessing the individual identified topics in order to
comply with the different requirements of the CSR-RUG and the GRI Standards: impact of the respective
topics on the environment, employees and society; their business relevance; and their relevance for stake-
holders. A purely quantitative assessment was made, supplemented in some cases by optional free text
fields. The table below shows by whom each aspect was assessed:

MATERIALITY ANALYSIS FORMAT

Topics and their ... Material pursuant to: Online-based, quantitative assessment by
CSR-RUG GRI
...impact on the environment, \/ \/ Management (executives involved in different CSR topics)
employees and society
... business relevance \/ Executive leadership team (ELT, extended management board)
... relevance for stakeholders \/ Participants from the stakeholder groups relevant to Scout24: investors,

customers, suppliers as well as business partners, employees, users,
social stakeholders, network contacts

The impact on the environment, employees and society is a criterion, both in accordance with the CSR-
RUG and the GRI Standards, for identifying material topics. The impact assessment was carried out within the
scope of an internal management survey (vice presidents and head ofs). The relevance of a matter in terms
of an entity’s development, position and performance, referred to as business relevance, is the second
important dimension of materiality under the CSR-RUG. This perspective was evaluated by members of the
executive leadership team (ELT). By contrast, the GRI Standards have defined the significance of a topic for
stakeholders, i.e. relevance for stakeholders, as another key assessment dimension. This perspective was
examined for the first time in 2019 on the basis of an extensive online survey.
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12 Management Materiality analysis

Results of our materiality analysis

Having evaluated the three surveys, an internal workshop defined the materiality thresholds in terms of
the three perspectives (impact, business relevance and stakeholder relevance). Whereas the topic of energy
was not material based on the assessment, we decided after internal deliberations to include it nevertheless
as a material topic within the meaning of the CSR-RUG. The rationale for the decision was that the topic of
emissions is material based on the thresholds used, and more than 50% of emissions at Scout24 stem from
our own energy consumption.

The Scout24 Group has thus identified a total of twelve material topics within the meaning of the CSR-
RUG, which have been allocated to non-financial aspects in the table below:

MATERIAL TOPICS UNDER THE CSR-RUG

Non-financial aspects Material topics under the CSR-RUG

Employee-related matters Working conditions

Training and education

Diversity and equal opportunities

Environmental matters Emissions
Energy
Anti-corruption and bribery Good corporate governance

Ethics and integrity

Compliance

Consumer matters Dialogue and transparency

Product responsibility

Product development

Data protection and security

The materiality analysis did not identify any topics for Scout24 relating to social matters or human rights
that meet the double materiality requirement of the German CSR Directive Implementation Act (CSR-RUG).
These matters are therefore not addressed in the separate consolidated non-financial report.

Beyond the twelve topics mentioned above, there are another four topics that are material pursuant to
the materiality definition in accordance with the GRI Standards. These are:

Waste and recycling
Resource consumption
Occupational health and safety

Responsibility in the supply chain

In addition, there are another two topics which we have included in the reporting on a voluntary basis, as
they are highly relevant to us and our stakeholders even though their impact on the environment, employees
and society is assessed as low. These are:

Social responsibility

Knowledge transfer

SCOUT24 SUSTAINABILITY REPORT 2019
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2019 materiality matrix

The matrix given below covers the three different perspectives (impact, business relevance and stake-
holder relevance), thereby combining the different definitions of materiality under the CSR-RUG and the GRI
Standards. The y-axis shows stakeholder relevance, whereas the x-axis displays the impact. Business rele-
vance is indicated by a circular frame.

2019 MATERIALITY MATRIX

Stakeholder O Business relevance
relevance

Very @

relevant

©

Relevant
Impact
High Very high

1 MANAGEMENT 3 TEAM
11 Ethics and integrity 31 Occupational health and safety
1.2 Compliance 3.2 Training and education
13  Good corporate governance 3.3 Diversity and equal opportunities
14 Dialogue and transparency 34 Working conditions
2  BUSINESS 4  ENVIRONMENT
21 Product development 41 Emissions
2.2 Product responsibility 4.2 Resource consumption
23 Responsibility in the supply chain 43 Energy
24 Data protection and security 44 Waste and recycling

5 SOCIETY

51 Knowledge transfer
5.2 Social responsibility
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Management Dialogue and transparency

Our fields of action

Scout24’s material topics are broken down into five fields of action for sustainability management and
reporting:

OVERVIEW OF MATERIAL CSR TOPICS

FIELDS OF ACTION

MANAGEMENT BUSINESS TEAM ENVIRONMENT
Ethics and integrity Product responsibility Working conditions Social responsibility Emissions
Good corporate Product development Training and education - Knowledge transfer Energy
governance Data protection Diversity and Waste and recycling
Compliance and security equal opportunities Resource consumption
Dialogue and Responsibility in the Occupational health
transparency supply chain and safety

Dialogue and transparency

We want to be a fair and trusted partner for our stakeholders — applying high standards to transparent
information and regular dialogue and involving them purposefully in selected strategic and operational
issues relating to Scout24’s business operations. It is important to us to understand the changing expecta-
tions and standards of our investors, customers, suppliers and business partners, employees, users and our
social environment and to take account of these in our decision-making processes. One current example is
our 2019 stakeholder survey in which we asked our stakeholder groups to give us their assessment of the
relevance of individual topics for Scout24.

The Corporate Communications and CSR team coordinates Scout24’s internal and external communi-
cation in collaboration with the specialist departments that are in contact with the respective relevant stake-
holder groups in their everyday work. Besides providing general information in our annual reporting or ad
hoc press releases, we attach great importance to individuality when addressing our stakeholders and also
use a variety of communication channels and formats as appropriate in each case:
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15 Management Dialogue and transparency

Stakeholder group Communication means 2019 (selection)

Social environment Presentations and participation in panels on stakeholder engagement

Activity and exchange in CSR networks (e.g. in the Phineo network’s Corporate Volunteering
working group)

Berlin Social Academy 2019, incl. final event and feedback survey with NGO representatives

Social impact category in the 2019 HackWeek

Regular monthly meeting with Sozialhelden e.V.

Investors and shareholders Annual Capital Markets Day

Annual general meeting

Quarterly statements (first and third quarter) and half-year and full-year financial reports

IR releases

Various telephone conferences as required

International roadshows

Participation in conferences

Customers Regular customer satisfaction surveys

Monthly (individual) talks with customers about product ideas and the market situation

Monthly innovation tests with customers in the User Lab
Dealer Advisory Board at AS24
Digital Nights network event

Bilateral meetings as necessary

Suppliers and business partners Visits to specialist exhibitions and trade fairs

Meetings with preferred or potential new partners

Employees Four town hall meetings (staff meetings at the Management Board’s invitation) and various all-
hands meetings (monothematic staff meetings initiated by the individual specialist departments
for exchange on a specific subject matter, such as the contracting-party-pays principle or

relocation to Berlin)

Brown bag sessions with management

Regular newsletters from different specialist departments

Quarterly dialogue between staff and managers

2019 Engagement Survey

Intranet

Raising awareness for CSR:

Campaign to launch the CSR report at the Berlin and Munich locations

Cares/CSR newsletter on social responsibility at Scout24

Various corporate volunteering campaigns such as the annual Social Day

Social impact category in the HackWeeks

Consumers (users) Continuous tests with consumers in the User Lab to refine user experience (nearly 54 tests

including 325 interviews for 1S24)

Moreover, Scout24 is active in topic-specific initiatives and associations, thereby promoting an exchange
with other players. The main memberships include, for instance, the German Property Federation (ZIA
Zentraler Immobilien Ausschuss e.V.), the German Federal Association for Information Technology,
Telecommunications and New Media (Bitkom - Bundesverband Informationswirtschaft, Telekommunikation
und neue Medien e.V.), the German Federation of Compliance Managers (Berufsverband der Compliance
Manager [BCM] e.V.), the code co-developed by AutoScout24 for online vehicle trading, the German Chapter
of the Association of Certified Fraud Examiners (ACFE) e.V. and the German Association for the Digital
Economy (Bundesverband Digitale Wirtschaft [BVDW] e.V.).
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Management Corporate governance and compliance as a basis for trust

Corporate governance and
compliance as a basis for trust

Scout24 AG’s management and oversight bodies strives for responsible, transparent and good corporate
governance. The primordial objective is to preserve the company’s trustworthiness at all times.

As a stock corporation, Scout24 AG observes the legal requirements, including corporate governance
requirements, and has the customary dual management and control structure consisting of a separate
Management Board and Supervisory Board, thereby following the recommendations of the German
Corporate Governance Code (DCGK, Deutscher Corporate Governance Kodex). The annual corporate
governance report and the declaration of conformity with the German Corporate Governance Code can be
downloaded from the website at any time.

It is our objective that our employees comply with legal requirements, internal policies and ethical princi-
ples. These include our own Code of Conduct through which Scout24 provides its employees with a reliable
framework for acting responsibly and which satisfies legal requirements and reflects the company’s own
ethical and social values. For the future, we aim to integrate compliance criteria into our procurement policy.
That is of relevance for us even as a non-manufacturing digital company with a supply chain of low
complexity > ALSO SEE ‘COMPLIANCE IN THE SUPPLY CHAIN’, PAGE 26.

Integrated management of corporate governance,
compliance and risk management

Key to our ability to do business is trust in us as a company. We must therefore prevent non-compliance
with relevant rules and the associated risk of financial disadvantages or reputational damage to Scout24.
The purpose of our compliance programme is to ensure compliance with national and international legis-
lation, regulations and internal policies, and we take a zero-tolerance stance in this respect.

Overall responsibility rests with the Management Board. The Governance, Risk and Compliance depart-
ment that reports directly to the Management Board is also in charge of compliance and risk management
as well as the internal control system (ICS) for the Scout24 Group as a whole. The general counsel appointed
by the Management Board acts as the chief compliance officer. The Supervisory Board is kept informed on a
regular basis about compliance activities and receives a copy of the internal audit function’s report.

In our compliance programme, we have broken down the overarching objective of compliance with laws
and requirements into specific, defined compliance objectives. They are the measure of our entrepreneurial
action within the entire Scout24 Group and are closely linked to the corporate objectives:

Avoiding liability and reputational risks

Creating transparency for the executive management/Management Board and hence for a simpler and
better-informed platform for reaching business decisions

Creating transparency for stakeholders

Protecting the brand and business value of Scout24 by avoiding negative reports

SCOUT24 SUSTAINABILITY REPORT 2019



Management Corporate governance and compliance as a basis for trust

In order to achieve these objectives, Scout24 has established and implemented instruments as part
of the compliance programme. These include:

Data protection policy
Anti-corruption policy

Gift policy/conflicts of interest
Internal consequence management
Signature rights policy

Code of Conduct

Quarterly compliance risk assessment

Annual tracking of measures derived from the compliance risk assessment

Zero-tolerance stance on corruption and anticompetitive
behaviour

The focus areas of our centrally managed compliance programme include anti-corruption and avoiding
anticompetitive behaviour, as the integrity of each and every employee is the basic condition for trust-based
collaboration. Our priority is to avoid conflicts between business and personal interests and prevent corrupt
behaviour. We train our staff accordingly at the Welcome Days as well as with the help of training videos on
the topics of anti-corruption and price fixing. These are available in our learning management tool in order
to provide staff with information about how to avert anticompetitive behaviour > ALSO SEE ‘TAILORED
TRAINING AND EDUCATION’. PAGE 32. The training courses and videos include the relevant policies that we
have implemented throughout the company. Alongside the Code of Conduct, these include our policies on
the prevention of corruption and other conflicts of interest and our policies on acceptance and granting of
gifts, invitations, hospitality and other benefits. We are not aware of any litigation in 2019 due to
anticompetitive behaviour in this connection.

Informing and raising awareness among all Scouts

The General Counsel and the Compliance departments are among our main internal contacts for all
compliance-related issues. All employees additionally are entitled to consult our external ombudsman
(lawyer), who can be contacted via a compliance hotline and email address specifically set up for this pur-
pose; in doing so, they can also remain anonymous if they wish. The ombudsman provides a link between
Scout24 and the person making the report, ensuring that a response is forwarded and that the whistle-
blower remains anonymous. If necessary, the Compliance department conducts confidential, internal investi-
gations, protecting the anonymity of the whistle-blower and the affected party. One possible outcome are
adjustments to internal processes or structures. For 2019, we are not aware of any compliance incidents
giving rise to substantial fines or non-monetary sanctions on grounds of non-compliance with laws and/or
regulations in the social and economic spheres.

Compliance training is to be made a constituent part of our learning management tool > ALSO SEE
‘TAILORED TRAINING AND EDUCATION’, PAGE 32, in 2020 to keep our employees regularly informed and raise
their awareness for lawful conduct. In 2019, a total of 331 participants received training on these issues as
part of their onboarding (2018: 337). Our video training series, which won the Outstanding Security Perfor-
mance Award in 2016, is available to all employees. In addition, our compliance-related guidance, manuals
and further information are available for downloading from our intranet at any time. A regular, internal
newsletter provides current information on compliance issues.
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Documentation and information duties on our digital
marketplaces

One further example of our compliance activities is how we satisfy the documentation and information
duties resulting from the legal requirements applicable to our business operations. These include the
German Telemedia Act (TMG, Telemediengesetz), the German Price Indication Regulation (PAngV,
Preisangabenverordnung), data protection acts, various labelling regulations and the German Energy-Saving
Ordinance (EnEV, Energieeinsparverordnung). The input masks for preparing listings on both of our
marketplaces contain the relevant mandatory fields and are updated whenever labelling or information
requirements change.

In addition, we have created internal structures and processes to provide listers on our marketplaces
with the best possible support for them to satisfy their responsibility to label their listings as required and
ensure transparency. Our Customer Marketing team therefore keeps in contact with agents or dealers and
private listers on ImmobilienScout24 and AutoScout24 to share information about new directives or amend-
ments of the law >ALSO SEE ‘DIALOGUE AND TRANSPARENCY’, PAGE 14. Our Legal department provides cross-
segment support in the product development process to enable listers to enter their data correctly when
preparing a listing. The Consumer Experience department is in charge of the technical implementation, i.e.
of making the relevant information visible.

Another concrete example is the code (Kodex flr den Fahrzeughandel im Internet) co-developed and
established by AutoScout24 for online vehicle trading. The partners in this initiative over several years are
the German Automobile Association (ADAC e.V.), the German Agency to Combat Unfair Competition
(Wettbewerbszentrale), the German Federation for Motor Trades and Repairs (ZDK, Zentralverband
Deutsches Kraftfahrzeuggewerbe e.V.) and mobile.de. The code sets out binding rules governing how to
make the contents of listings as transparent as possible or which information, for example, on CO; emissions
or conduct is required of car dealers.

For 2019, there were no known breaches in conjunction with product and service information and
labelling at ImmobilienScout24 or Autoscout24. ImmobilienScout24 received a warning notice in 2019 for
one breach of the German Act against Unfair Competition (UWG, Gesetz gegen den unlauteren Wett-
bewerb) in conjunction with marketing and communication regulations owing to misleading advertising.
ImmobilienScout24 immediately discontinued the unlawful conduct and issued a modified covenant to
cease and desist with a penalty clause. In addition, ImmobilienScout24 had to pay contractual fines of
EUR 2,500, EUR 3,000 and EUR 4,000 on account of breaches of other covenants to cease and desist. These
breaches were immediately remedied, the fines paid and the processes for monitoring covenants to cease
and desist were optimised further. In December 2019, the Regional Court of Berlin also approved a request
for an injunction in competition law proceedings against ImmobilienScout24 relating to a marketing state-
ment. ImmobilienScout24 accepted the ruling and immediately removed the statements. AutoScout24
received 19 warning notices from Environmental Action Germany (Deutsche Umwelthilfe e.V.) relating to
different Facebook postings on account of a breach of the covenant to cease and desist signed by
AutoScout24 in 2018 and was requested to pay a contractual fine. AutoScout24 has rejected this request in
full. Without acknowledging a legal duty to do so, AutoScout24 has nevertheless changed the related
reporting. A corresponding legal action was filed against AutoScout24 in 2020.

Risk management

There are risks inherent in our business operations that can affect us either individually or as a company.
In order to ensure that we and our company are successful in the long term, we aim to identify and assess
these risks at an early stage. That is the prerequisite for us to develop and implement preventive as well as
ad hoc and targeted measures to effectively mitigate and manage business risks. This is intended to provide
legal certainty and certainty for our actions and to ensure sustainable success for the company.
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Management Corporate governance and compliance as a basis for trust

By linking compliance and risk management with the internal control system (ICS), we pool all control-
related and monitoring tools centrally such that we are in a position to effectively manage them. The ICS is
an integral part of the risk management system and comprises the entirety of the policies and measures,
principles and procedures to achieve the corporate objectives. It is especially intended to ensure the secu-
rity and efficiency of business processes as well as the reliability of the financial reporting. The risk manage-
ment function has the goal of systematically recording and assessing risks, and it aims to handle such risks in
a controlled manner. All management approaches and systems reflect the internationally recognised COSO
Enterprise Risk Management Framework of the Committee of Sponsoring Organizations of the Treadway
Commission. The three areas of risk management, compliance and ICS are regularly audited by the internal
audit function, which reports directly to the Supervisory Board.

One important milestone was the integration of social and environmental risks to Scout24 in the
internal risk assessment in 2018, which covers issues such as climate, product safety or customer satis-
faction. Each individual financial and non-financial risk anchored in the ERM is assessed by the respecttive
specialist department in close consultation with risk management on a quarterly basis using quantitative
parameters, probability of occurrence and the potential financial impact and is reported to the executive
leadership team (ELT). Every six months, the Supervisory Board receives a report on the current risk situation
and the Scout24 Group’s risk inventory. Once a year, risks and opportunities are published as part of the
annual report. Outside of the regular assessments, we also report on new risks or risks that have a high
potential of having a negative financial impact so that we can respond in a timely and appropriate manner.
This approach is in accordance with the early warning system for the detection of risks as required by the
German Stock Corporation Act (AktG, Aktiengesetz).

Risk management concentrates predominantly on those activities that will substantially affect future
profits and are important for the company’s future prospects. We classify the risks by what are referred to as
risk areas: external, financial, operational, strategic and compliance risks.

At the time of preparing the management report we assess the risks as limited, and the overall risk
position is manageable. Compared with the previous year 2018, no (fundamental) change has occurred in
the overall risk position. There are currently no identifiable risks that, either individually or collectively, could
lead to a significant or prolonged deterioration in the Scout24 Group’s results of operations, financial po-
sition and net assets or would constitute a risk to the Group’s ability to continue as a going concern or could
have a serious negative impact on the environment, society or the reputation of the Group. Further infor-

mation is available in the ‘Risk and opportunities’ section of the 2019 management report > ALSO SEE ANNUAL
REPORT 2019, ‘RISK AND OPPORTUNITIES REPORT’.

Scout24’s continuous risk assessment is supplemented by an annual assessment, in accordance with
the German CSR Directive Implementation Act (CSR-RUG), of the non-financial risks relating to non-
financial topics identified as material. In line with company-wide risk management, the risks are assessed
with the involvement of all relevant specialist departments on the basis of the criteria of impact and proba-
bility of occurrence. The net analysis did not reveal any significant risks for the 2019 reporting year that are
highly likely to occur and involve a serious negative impact on non-financial aspects.
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Business

Digital marketplaces are our business. We bring together
supply and demand. Data security and fraud prevention have
top priority on our platforms. Our security measures are
constantly reviewed and updated.

In developing our range of products further, we place a focus
on sustainable product solutions. At the same time, we
concentrate on making our websites barrier-free and
highlighting environmental criteria in listings.
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Business Focus on sustainable product development

Focus on sustainable product
development

It is our aim to make the best possible use of our technological and specialist competences in order to
design our digital marketplaces such that they are optimally aligned with the needs of our customers and
users and are easy and efficient to access.

To this end, we are in contact with our customers, lobby groups and the interested public to identify
potential for improvement and find specific solutions. We use the regular HackWeeks at Scout24, our
internal idea lab, to develop marketable and needs-driven innovations.

In partnership with our customers

We take a proactive approach, seeking a direct exchange with our customers and, with their help, we
optimise our products and services together. The Customer Care and Sales departments are responsible for
customer support and satisfaction.

We measure customer satisfaction with the help of an ongoing online survey on the website and in the
apps. In the survey, we ask our customers directly whether they like certain functions and to tell us what we
can improve. Feedback also reaches us through our sales staff having direct contact to customers.

We attach great importance to collaborating with our customers in the spirit of partnership. Take
AutoScout24’s Dealer Advisory Board as an example: created in 2017, the board allows us to get together
four times a year, either personally or on the phone, with around 15 dealers to talk about the development
and optimisation of our products and services. At the initiative of the advisory board, AutoScout24 devel-
oped the price assessment service, for example, to offer users greater transparency about the value for
money of listed vehicles.

Strengthening the consumer experience - with new
functionality and more barrier-free accessibility

In order to test how user-friendly our products are and refine them if necessary, our User Experience
Research team performed one to two user tests each month in the form of interviews throughout 2019.

This feedback encouraged us, for example, at ImmobilienScout24 to integrate the function for calcu-
lating travel time in our apps. This function calculates the distance from the advertised property to person-
ally selected locations, such as the workplace, childcare facility or fitness studio, either by car, public trans-
port or on foot.

One particular challenge that our users face remains unchanged: to find somewhere to live that is available
and affordable. The situation in the cities has been the same for years — the lack of rental flats combined with
a high demand mean that often tens or hundreds of users apply for one listing and the listings themselves
are online for just a few hours. Our premium memberships offer special support in such cases. For example,
our premium service for consumers looking for a place to rent includes a digital application folder. This
collects all application documents required so that the application process can be handled more efficiently.
It also protects personal data, as these do not need to be disclosed if it is not necessary. In 2019, we were
able to add new functionalities to this service. One example is the opportunities analysis, which shows,
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Business Focus on sustainable product development

among other things, how many applicants have already contacted the lister. In November 2019, we launched
the premium service for consumers seeking properties to buy. This new service includes specific offers for
buyers, such as the option to have exclusive listings displayed at an early stage.

One of the main aspects we are focusing on is to further improve access for our users and remove any
existing barriers, in particular for visually impaired persons. To this end, the respective platform team respon-
sible in the Consumer Experience department continuously checks whether the requirements of the inter-
national Web Content Accessibility Guidelines (WCAG) can be implemented. The redesign of our websites
developed in 2019 reflects our efforts in this respect. At our Social Day 2019, a three-strong internal team
worked on making the design of our websites even more compatible with screen readers to further facilitate
use of our ImmobilienScout24 platform for people with visual impairments.

We also receive important impetus in this context from our cooperation of many years with the Berlin-
based association Sozialhelden e.V., our immediate neighbours in Berlin. Together we discuss concrete
potential for improving access to our digital platforms, and we have been able to realise quite a few im-
provements over the past few years to give people with a disability or impairment better access. Examples
on the ImmobilienScout24 platform include the adjustment of search criteria to include barrier-free access
and the integration of what is referred to as Wheelmap, a map of wheelchair-accessible places. In a first
step, we included it in the property listing and in 2018 also in the list of results. It can now already be
activated in the map search and assist in finding barrier-free properties faster.

Further impetus from our HackWeeks

Twice a year, we hold internal HackWeeks at ImmobilienScout24 and AutoScout24 at which our employ-
ees develop innovative technology and product solutions. The social impact was introduced as the fixed
category in the Hackweeks in 2018 as a further development of the Social Hackdays we held for the first time
in 2017 in Berlin. Our CSR Management team and members of the Cares team make up the jury for this
Hackweek category.

In 2019, in the social impact category, twelve members of staff took a closer look at the information
given in listings about a property’s energy performance certificate. They found that approximately 30% of
listed properties have an energy performance certificate. The project group set about presenting this
information more transparently. In a first step on the Internet, the energy performance certificate logos of
efficiency classes B to A+ were integrated in the images in the list of results.

In the Android app, we were also able to improve visibility by replacing the energy class indicated in
property listings with the respective logo. In addition, energy efficiency classes B to A+ are already displayed
in the property listing title in the Android app. Aside from visibility, the search function for properties with
certain energy efficiency classes was optimised.

Sharing our real estate and automotive market expertise

As a corporate citizen, we want to make a contribution with our know-how to the public discussion and
creation of a functioning property market.

In 2019, we launched the freely accessible PLATFORM FOR DEBATE ‘WOHNEN WEITER DENKEN’. This platform
offers a stage for discussing the most pressing housing policy issues of our times with different lobby
groups. The latter include all interested individuals as well as initiatives, associations and experts. It is
important to us to engage in transparent, fair as well as controversial discussions. The focus is placed on
laws and regulation projects as well as ideas and innovative solutions for the tight housing market. Within this
platform, we use different formats. Besides video debates and podcasts, we also use informational charts
and fact checks to provide information or conduct street surveys and flash polls. This way, we want to
provide orientation for the industry and highlight solutions that offer potential. As part of our large public
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Business Responsibility for our products

campaign ‘Baut, was gesucht wird! (Build what people seek!) in 2018, we had previously analysed which flats
are most popular in Germany and had presented ten key demands for a better housing market. One core
statement is the call for new construction projects to be aligned more closely with real demand.

Our rent maps for six cities that show the average rent for a 70 square metre flat provide greater trans-
parency. We have also prepared comparable information about the rent payable for office space and new
properties built in selected cities.

AutoScout24 provides information specifically about alternative drive systems on an electric cars microsite
WWW.AUTOSCOUT24.DE/AUTO/ELEKTROAUTO. It enables us to help inform the general public about hybrid and
electric vehicles and to promote climate-friendly mobility.

Responsibility for our products

Web-based products form the basis of our business model. We place great importance on online security
and combating fraud to protect our customers and users against cybercrime - for example, in the form of
data phishing or fraudulent listings. Fake property listings or ‘advance payment fraud’ can cause financial
losses for our users and damage Scout24’s reputation.

Ensuring security

Our goal is to avoid fraud and data theft at Scout24. We take a preventive approach to our product res-
ponsibility and employ all technical means available to prevent the misuse of information on our websites as
far as possible. We combat fraud attempts by identifying and removing fake listings as quickly as possible.

Our internal Trust team at Scout24 is responsible for preventing fraud and specialises in identifying fraud
attempts at an early stage and implementing systematic measures. Any suspect listings are reviewed and, if
necessary, removed by the Customer Care team.

We invariably also consider new developments in this respect and adjust our internal processes and
policies as necessary. In order to ensure that security issues are addressed better and more specifically, our
Security and Trust department was restructured in 2019. We have four teams, each of which have specific
responsibilities:

Security Management: issuing policies (based on industry standard ISO 27001), reporting, risk
management and audits

Security Intelligence: ensuring attacks are identified and foiled
Security Engineering: supporting secure product development

Trust and Identity: detecting and combating fraud, phishing and spam

The current status in all four areas is reported to management each month.

Information security at Scout24 is also integrated in the company-wide risk management. This allows us
to continuously assess potential security risks. We evaluate the efficiency and effectiveness of defined
security measures using industry-standard metrics that show the probability of occurrence and potential
financial impact. They combine internal and external assessments of Scout24’s vulnerability to attacks on the
basis of all information available.
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Business Data protection and data security

For us, information security is also a continuous improvement process. That is why we also have inde-
pendent third parties conduct regular security tests (e.g. penetration tests). Any improvements required are
forwarded to the officers responsible and implemented in accordance with a defined risk management
process.

Our anti-fraud measures

Scout24 has a range of methods to identify fake listings depending on the case at hand. These are either
based on a self-learning filter system, or they test listings for certain characteristics. In addition, we actively
call upon our users to contribute to security and report any scam listings as fraud by clicking on the ‘Report
the listing’ button. The Customer Care team reviews the listings and deletes them if necessary. On top of this,
to protect our users from data phishing, we offer a two-step login and recommend that users activate it.

In 2018, we adopted a cloud security baseline. It includes access rules, encryption and continuous
monitoring of all cloud resources. The cloud security baseline has already been implemented. In 2019,
we made great progress with automating security issues in order to be able to respond even faster.

Aside from the security processes in place, we provide our users with targeted and proactive infor-
mation. To this end, we have set up the websites Www.SICHERHEIT.IMMOBILIENSCOUT24.DE and
WWW.SICHERERAUTOKAUE.DE to answer frequently asked questions that arise for users, provide information
on scams and give details of contacts. In addition, we send out general informative material by email and
draw the general public’s attention to these issues in media interviews.

As in previous years, the number of fraudulent listings on our Scout24 platforms is a very low single-digit
percentage in relation to our active property portfolio. The number of fraudulent accounts determined each
month is also a low double-digit percentage of the number of new customer account registrations.

Data protection and data security

The trust that customers, business partners, the general public, employees and investors place in us and
our brands is invaluable. For the Scout24 Group as an operator of digital marketplaces in Germany and
Europe, data privacy and data security are a high priority and a fundamental part of how we see ourselves. It
is our ambition to handle the data we compile, collect, store or use in a responsible manner in compliance
with legislation.

Data compliance based on efficient processes and
structures

The purpose of data privacy is to protect individuals from infringements of their privacy right when
processing their personal data. Therefore, it is our goal to rule out, by means of internal processes and
structures, any misuse or loss of data through unauthorised access to personal data and information, to
avoid damage to persons and to safeguard the right to informational self-determination.

Compliance with data protection requirements is one of the core tasks of the Management Board and
therefore part of entrepreneurial management responsibility. At Scout24, we have established a data pro-
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Business Data protection and data security

tection organisation that delegates certain data protection duties and shares responsibility for compliance
with data protection requirements among the operating, specialist departments and functional units.

At the level of Scout24 AG, the data protection officer coordinates all relevant measures and advises the
Management Board. The data protection officer has the support of data coordinators, who are the first point
of contact in the individual departments for any issues relating to data protection. They are appointed local-
ly by the respective team lead or the vice president and are trained by the data protection officer. Where
required by law, the subsidiaries appoint their own data protection officers, who are in close contact with
the data protection officer at Scout24 AG.

Our company-wide DATA PROTECTION CODE OF CONDUCT has established compliance with data pro-
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